


* Business of motorcoach travel
* Power of group travel in Ohio
* Group travel trends

- Building relationships with your local
convention and visitors bureaus

*Designing group tour experiences
*Where and how to market
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What is Group Travel?




The
Basics

GROUP (HEs A6
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A Very Simple

Explanation
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Group Travel means multiple people
traveling to your community

Independent Travel means people who
visit your community solo, with friends, or
with family

The most important thing to remember
is that buying process is different



The Process
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Destinations, hotels,
restaurants, shops
and attractions “sell”
opportunities for
experiences

Tour operator selects
destinations and
experiences and
offers “packaged
tours”

Buys a “packaged
tour” from a tour
operator



An Example
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SPRING IN THE HOLMES COUNTY AMISH COUNTRY
. Saurta Al 2Ol $89 .
% Ez:n, No. Olmsted, Middleburg Hts, Beachwood, As Applicable 1

~ Perhaps you've been looking for something different,
searching high and low; Ohio Amish Country and its
flea market are where you can find it. At this expanded
flea market, there's no need to travel to small, obscure
shops to find that special antique or collectible. You'll
find everything from handmade wood items to crafts,
antiques and quilts, or whatever else may interest you
... ideal for those who have to work during the week.

Dinner is special, since we'll be having a family-style meal with bountiful servings; it's been pleasing townspeople
and tourists for over thirty years. No one will want to skip a tempting piece of their homemade pie for dessert. Many
guests enjoy the rocking chairs on the front porch or listening to the clip-clop of buggies passing through the Amish
farmin?ovalley. We'll have time to visit the impressive Carlisle Gift House, the bakery, Coblentz Chocolates and,
just before we head for home, an Amish meat market that offers bacon, steaks, smoked pork chops and other great
items you may want to take with you. We've again included Sol's Exchange & Sol's Kit-N-Kaboodle brimming with
furniture, candles, quilts, handmade dolls and even goose clothes. We've also expanded the tour this year to also
include a Christmas Shoppe with holiday home decor and holiday gifts at Schrack's Homestead.



Tour Operators

* Large and small companies

- May sell directly to consumers, group leaders, travel agents, etc.
- Some own buses, others do not
- Good source of repeat business

- Difficult to tell legitimacy, which is why marketplaces (such as
Heartland) pre-qualify
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Group Leaders

* Bank clubs, church groups, garden clubs . . .

* The more complicated the trip (overnights, etc.), the more likely
they’'ll use the services of a tour operator

- Difficult to access
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Group Travel in Ohio

$1.14 billion in
direct sales

) $3.66 billion
" total economic
Impact

SOURCE: John Dunham and Associates, Inc., “2012 Economic Impact of the Motorcoach Tourism Industry,
American Bus Associafion Foundation
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'

Ohio overnight
marketable trips
booked as an
escorted group
travel trip in 2012
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Group
Experiences

Most Sought
After
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VOLUNTEERISM 12%

FILM, CELEBRITY, TV, NOVELS 13%

HEALTH/SPA 15%

SPORTS 15%

GAMING

SOFT ADVENTURE

CULINARY

SHOPPING

FESTIVALS AND EVENTS

CULTURE AND HISTORY
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70%
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What
Operators are

Price and Value . .. 91%
Previous Experience . .. 69%
Jniqueness. .. 64%

Reputation ... 64%

At least 82% begin researching itineraries
at least six months in advance
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Market is

Changing
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More choices, more
options

Entertainment later
in the day

Experiential, active

Niche

Smaller-sized groups

19






Feet on the
Street

Don‘t forget
“Potties for
the Bodies!”




Comps for drivers
Front door service and escorts

Industry

Standards




Add a personal touch by greeting the
motorcoach when it arrives!

Greet and

Meet




Creating

Collateral for
Groups

Profile Sheet

* Location, location, location
* Put a face with a contact

* List your group tour amenities

* Highlight your attractions,
events and unique experiences

* Pictures speak volumes

Reserve Your Seat to Great
Group Adventures Today!

Dining Delights

Beautiful 1s a quaint and
vibrant town nestled in scenic southeastern Ohto. Our matn street, the

creating a warm and welcoming environment to be enjoyed by all.
Shops, restaurants and muscums sttuated within the historic di:
offer an of y y and today. Discover
treasures in antique shops, and Ohfo-made items, foods, wines
and crafts. Stroll the stdewalks and enjoy our beauttful strectscape
where old meets new and the experiences are unique in every way.




Follow up

Collateral

To City Park

157 466,
STEUBENVILLE E.

To Southgate
Parkway

®
@
. Dining/Food/Drinks
®
&

%

To Fairgrounds
Attractions and Seneca Lake

ATM Machines
Information

17 Courtside Deli
19 Nothing But Chocolate
20 The Nesting Place

~ “21 The Learning Jungle

Library &
15 Dickens Victorian Village Welcome Center 27 Ellie’s Cottage
ﬁMideu&Grﬂl BPenny(‘nnn-v

L i

29 Visitors & Convention Bureau/
Cambridge Main Street office

32 Chamber of Commerce

33185py

34INT

35 An Enchanted Garden

36 Pavlov Music Center

37 Theo's Restaurant

38 Picadilly Vintage

40 Country Bits

T e e e i
0 T e 5 5 Wi

41 Dollar General 62('ambndgebhm5mhms M
42 Peddler Village (Christmastime only) (May - October) *
43 Dominos Pizza 63 Extrethe Picture Frame
64 Scott’s 10th Street Antique Mall
54 National Museum of Cambridge Glass &Hopbng&sndyMuswm
55 Cambridge Fire Department re
59 US Post Office 2 :
60 Starfire Station
© 61 Francis Family Restaurant
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Creating a destination for your downtown

It Takes a

Village







Your DMO is your best resource

Collaboration

and
Partnerships

Reserve Your Seat

to Great Group
Adventures Today!




Collaboration
and
Partnerships




Collaboration

and
Partnerships

Ohio Has IT! is an industry-led marketing partnership created to
showcase the endless experiences that Ohio has for motorcoach
groups. Whether you are looking for something educational for
students, a experiential adventure for seniors or even a custom
itinerary for your group’s unique needs, Ohio Has IT! will provide you
with the tools to reach out and create a memorable trip that is sure to
be a hit with your group.



Media
Outlets for

Groups

Go to the head

Group Tour Magazine of the classl _

(antonn

2014 GROUP TOUR ADVENTURES
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VISITOURRNSEYCOUNTY.COM

Group Travel Leader

R%erve Your'Seat.
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Working with
your partners
Incorporating
Experiential
ourism

National Museum of Cambridge
Glass




Memories to

last a lifetime




Create

Customers
for Life!
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