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Studio Graphique provides consulting and 
design services for branding, placemaking 
and wayfinding programs. We create authentic 
brands and environments that help our clients 
provide their customers and visitors with a 
positive and connective experience.

DE S IG N  WI T H  DI R E C T I O N
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FINDING YOUR WAY AROUND WAYFINDING
A 101

for Communities
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BRANDING FOR PLACE

Your brand is a symbolic 
embodiment of all the information 
connected to your place, and 
serves to create associations and 
expectations around it.
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‣ Logo

‣ Color

‣ Photography/Illustration Style

‣ Type Elements/Font Selection

‣ Taglines and Key Messages

BRAND ELEMENTS
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PLACEMAKING 

is making a public place 
a living space.
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‣ Visual elements that function

‣ Visual elements that announce

‣ Visual elements that enhance 
their surroundings

‣ Visual elements that intrigue 
and delight

SIGNAGE AND PLACEMAKING
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WAYFINDING 

is literally, helping people find 
their way, through signage and 
other visual clues.

Thursday, April 21, 2011



‣ Signage that carefully and clearly 
organizes messages

‣ Signage that uses a consistent 
graphic language

‣ Signage that uses appropriate scale 
and structure

‣ Signage that functions as art

SIGNAGE AND WAYFINDING
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THE PROCESS
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WHY do you need a sign program?
1.  Is parking or are destinations difficult to find?
2. Are you lacking a sense of arrival?
3. Are you trying to improve visitor experience?

YOU MAY ASK YOURSELF

Thursday, April 21, 2011



Thursday, April 21, 2011



Thursday, April 21, 2011



Thursday, April 21, 2011



Thursday, April 21, 2011



Thursday, April 21, 2011



What KIND of project?

PROJECT PARAMETERS
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DEFINE PLACE
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GUIDE TO PLACE
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ANNOUNCE ARRIVAL
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DIRECT TO PLACES
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ENHANCE PLACE
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What RULES do we have to follow?

PROJECT PARAMETERS
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2009 Edition 

Page 175

15  

types of destinations that are within the same designated neighborhood or subarea.  The color coding 

shall be accomplished by the use of different colored square or rectangular panels on the face of the 

informational guide sign, each positioned to the left of the neighborhood or named geographic area to 

which the color-coding panel applies.  The height of the colored square or rectangular panels shall not 

exceed two times the height of the upper-case letters of the principal legend on the sign.

Option:
16  The different colored square or rectangular panels may include either a black or a white (whichever provides 

the better contrast with the color of the panel) letter, numeral, or other appropriate designation to identify 

the destination.

Figure 2D-19.  Example of a Community Wayfinding Guide Sign System

Showing Direction from a Freeway or Expressway
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“Prior to the addition of this section, if a designer wanted to (or was forced 
to) comply with the MUTCD in the development of a wayfinding sign system, 
they had to refer to standards, guidance, and options developed specifically 

for standard conventional road traffic control devices.”

“By adding this section, the FHWA is showing that they are finally agreeing 
that community or urban wayfinding is a different animal and therefore 

should get special treatment.” 

Phil Garvey, senior research associate with the Pennsylvania Transportation Institute.
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NEW 2009 MUTCD Guidelines: 
Community Wayfinding Signs

Alternate colors.  Communities are not restricted to “highway green” signs, but cannot 
use “standard regulatory colors” (i.e., fluorescent yellow-green).

Letter height. The new MUTCD relaxes rules for letter height on low-volume roads and 
urban streets with speeds of 25 mph or less from 6 in. to 4 in., allowing that “the principal 
legend shall be in letters at least 4 inches in height for all upper-case letters and 3 inches in 
height for lower case letters.”

Symbols/arrows. Signs may only use MUTCD-approved symbols, including standard 
highway arrows.

Sign shape. The rules state that signs “should” be rectangular.
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Determining the CRITERIA for WHO, WHAT 
goes on wayfinding signs?

PROJECT PARAMETERS
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SETTING MESSAGING CRITERIA

Drivers traveling at speeds of 25mph 
or over cannot comprehend more than 
4 lines of messages.

Major public visitor destinations may 
be included. Private businesses and 
organizations may only be allowed on 
pedestrian signs.

Clear nomenclature for quick and easy
recognition but not abbreviations.
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Determining a realistic timeframe for 
developing a signage and wayfinding grogram?

PROJECT PARAMETERS
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OUR PROCESS

Design with Direction

DIG DOWN

Our experience working on projects 
like yours means we already know 
process and expectations. We Dig 
Down to understand the objectives 
of each program to help you 
develop a foundation from which 
real design solutions can form.

BUILD UP

Once a solid foundation is laid, 
Studio Graphique begins to Build. 
We identify and prioritize your 
needs. We develop holistic visual 
concepts that represent your 
organization and its culture, and 
communicate an experience with 
your customers. We create 
comprehensive systems that are 
both functional and emotional, and 
speak together with one voice.

MOVE FORWARD

We work in continued partnership 
with you to ensure the new program 
is properly implemented and 
matches goals and definitions for 
success, and provide you with tools 
to maintain and evolve your 
program with your own resources. 
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Determining a realistic budget to develop and 
implement these type of programs?

PROJECT PARAMETERS
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UNIVERSITY CIRCLE
LARGE SCALE PROJECT
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LARGE SCALE PROJECT

CONSULTANTS FEE

$200,000

FABRICATION/INSTALLATION

< $1,000,000
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SHAKER SQUARE
MEDIUM SCALE PROJECT
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information

metered
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MEDIUM SCALE PROJECT

CONSULTANTS FEE

$75,000

FABRICATION/INSTALLATION

< $200,000
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GORDON SQUARE
SMALL SCALE PROJECT
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SMALL SCALE PROJECT

CONSULTANTS FEE

$25,000

FABRICATION/INSTALLATION

$50,000
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How do you involving the community?
The importance of the Steering Commitee
The role of Public Meetings
Keeping the Public Informed

DON’T GO IT ALONE
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CASE STUDY
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CASE STUDY : DOWNTOWN LAKEWOOD
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DOWNTOWN LAKEWOOD: DIG DOWN

Thursday, April 21, 2011



A.1 A.1 C.2

D.1C.1

A.2

C.3

DOWNTOWN LAKEWOOD: BUILD UP
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parking

City Hall

!
Hospital

Lakewood Park

parking

Hospital

Lake Erie

Hospital Garage

Parking Garage

parking

DOWNTOWN LAKEWOOD: MOVE FORWARD
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informationinformation

DOWNTOWN LAKEWOOD: MOVE FORWARD
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CASE STUDY
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CASE STUDY : SHAKER SQUARE

Thursday, April 21, 2011



SHAKER SQUARE: DIG DOWN
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SHAKER SQUARE: DIG DOWN
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metered

SHAKER SQUARE: BUILD UP
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SHAKER SQUARE: MOVE FORWARD
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Saturday Evenings 6 – 9 pm
FREE ADMISSION – bring your chairs and 
blankets to sit on the lawn, or enjoy the music 
from one of our many restaurants’ outdoor patios!
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SHAKER SQUARE: MOVE FORWARD
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www.designwithdirection.com/heritageohio

T H A N K  YO U !
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http://www.designwithdirection.com/heritageohio
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