STUDIO GRAPHIQUE = design with direction
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Studio Graphique provides consulting and
design services for branding, placemaking
and wayfinding programs. We create authentic
brands and environments that help our clients
provide thelr customers and visitors with a
positive and connective experience.
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Your brand is a symbolic
embodiment of all the information
connected to your place, and
serves to create associations and
expectations around it.




BRAND ELEMENTS
» Logo

» Color

» Photography/Illustration Style DOWNTOWN

» Type Elements/Font Selection

» Taglines and Key Messages




IS making a public place
a living space.




SIGNAGE AND PLACEMAKING

» Visual elements that function
» Visual elements that announce

» Visual elements that enhance
their surroundings

» Visual elements that intrigue
and delight
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IS literally, helping people find
their way, through signage and
other visual clues.




SIGNAGE AND WAYFINDING

» Signage that carefully and clearly
organizes messages

» Signhage that uses a consistent
graphic language

n lght and day
information

» Signhage that uses appropriate scale
and structure

» Signage that functions as art
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THE PROCESS
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YOU MAY ASK YOURSELF

1. Is parking or are destinations difficult to find?
2. Are you lacking a sense of arrival?
3. Are you trying to improve visitor experience?
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To develop a signage and wayfinding
Program that will provide visitors the
identiﬁcation, direction, and orientation
they need to access and enjoy the business
and civic establishments that can be found
in Downtown Lakewood — and will become
a source of pride for Lakewood residents.

The signage program should provide entry into downtown through select
Eniry points (streets).

The signage program should provide a sense of arrival,
The signage program should define the edges of downtown.
The signage Program must address how parking is found and used.

The signage program should reduce clutter, add clarity and a sense of
orientation.

The signage program should instil] navigational confidence.
The signage program should be modular. changeable and update-able,

The signage program should focus on multi-modal arrival and movement
while supporting the pedestrian effort of a walkable city.

The signage program should inform visitors about significant destinations.

The signage should effectively communicate Ingress and egress from all the
major arteries in Lakewood (I-go, Shoreway) to and from the downtown area.

The signage should reflect the input given by the community at public forums.

2009 © STUDIO GRAPHIOUE INC.

OBJECTIVES & GOALS




PROGRAMMING GOALS PERSONALITY TRAITS

» To quide visitors from major arteries into District

- To mark entry points into District with banners (to allow for “soft boundaries”)

- To quide visitors to public parking (or valet service) once they are within the District

- To consistently identify public parking

- To establish a changeable and updateable pedestrian wayfinding system, including a consistent map
- To guide visitors to major destinations within the District

» To reduce visual clutter

* To create ' ' riist ,and signage for the District . » This program should help people from the outside find the district, then find parking within

« To comply with the City’s signage guidelines while still implementing an artful and unique sign program : * This program should be original, unigue, and should reinvent an old place, showing layering over time

« To promote the GSAD brand through the use of its logo and an interpretation of the brand palette in . » This program should take the community into account and allows for a strategic and creative process
design and materials

« This program should be inclusive of residents, businesses, the Lake, and other districts within the
- To create a system that is simple, sophisticated and consistent : greater Detroit Shoreway Neighborhood
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PREPARED FOR:
CITY OF XENIA. OHIO
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PROJECT PARAMETERS

What KIND of project?
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PROJECT PARAMETERS

What RULES do we have to follow?
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“Prior to the addition of this section, if a designer wanted to (or was forced

to) comply with the MUTCD in the development of a wayfinding sign system,

they had to refer to standards, guidance, and options developed specifically
for standard conventional road traffic control devices."”

"By adding this section, the FHWA is showing that they are finally agreeing
that community or urban wayfinding is a different animal and therefore
should get special treatment.”

Phil Garvey, senior research associate with the Pennsylvania Transportation Institute.
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Alternate colors. communities are not restricted to "highway green" signs, but cannot
use “standard requlatory colors” (i.e., fluorescent yellow-green).

Letter height. The new MUTCD relaxes rules for letter height on low-volume roads and

urban streets with speeds of 25 mph or less from 6 in. to 4 in., allowing that “the principal
legend shall be in letters at least 4 inches in height for all upper-case letters and 3 inches in
height for lower case letters."”

Symbols/arrows. Signs may only use MUTCD-approved symbols, including standard
highway arrows.

Siqn shape. The rules state that signs “should” be rectangular.
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PROJECT PARAMETERS

Determining the CRITERIA for WHO, WHAT
goes on wayfinding signs?




@ south Lot

pave's Market

=

@ North Lot L

cvS/pharmac
drive-thru ' =

Sergio’s Sarava |
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SETTING MESSAGING CRITERIA

‘ Drivers traveling at speeds of 25mph
€ Hospital or over cannot comprehend more than
4 lines of messages.

Major public visitor destinations may
be included. Private businesses and
organizations may only be allowed on
> Parking Garage pedestrian signs.

L

‘LAKEWDOOD-+ Clear nomenclature for quick and easy
recognition but not abbreviations.

- Lake Erie

PARKING

N Hospital Garage
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PROJECT PARAMETERS

Determining a realistic timeframe for
developing a signage and wayfinding grogram?
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TIMEFRAME REASONS FOR PHASED APPROACH

» Funding avaiiability, multipie funding sources and budget cycles

Multiple entities involved

» Time to egucate about the concept and values of branding ang
wayfinding to internal and external audiences

Public engagement
The need to start with Brand as the founaation for all other

program aspects
Staff capacity limitations, could onl focus on one project at a time
Government processes
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Design with Direction

# DIG DOWN # BUILD UP # MOVE FORWARD

Our experience working on projects Once a solid foundation is laid, We work in continued partnership
like yours means we already know Studio Graphique begins to Build. with you to ensure the new program
process and expectations. We Dig We identify and prioritize your is properly implemented and

Down to understand the objectives needs. We develop holistic visual matches goals and definitions for
of each program to help you concepts that represent your success, and provide you with tools
develop a foundation from which organization and its culture, and to maintain and evolve your

real design solutions can form. communicate an experience with program with your own resources.

your customers. We create
comprehensive systems that are
both functional and emotional, and
speak together with one voice.

Thursday, April 21, 2011



PROJECT PARAMETERS

Determining a realistic budget to develop and
Implement these type of programs?
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less than $20,000 20%
$20,000 - $50,000 [REGEE
13% $50000-$80,000 13%

1% more than $80,000

There was a wide disparity in understanding the costs associated with these types of projects. 58% of those who have completed projects cited that

costs were over S50k with 45% recognizing the costs were more than $80k. Those who were considering projects anticipated spending much less,
which is possibly indicative that they have not fully assimilated what goes into these projects.

©3cgiz Coaphigua Ire. J0K0 desigme iitdirection com
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UNIVERSITY CIRCLE

LARGE SCALE PROJECT
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Euclid Ave West Chester Ave
Cleveland Clinic VA Hospital
Downtown Downtown

University Hospitals
CaseWestern Reserve
Severance Hall

Botanical Garden
Museum of Art

Museum of
Natural History

Children’s
Museum
next left

€« 4

Historical Society
VA Hospital

UNIVERSITY CIRCLE\

 The \
Sculpture
Center

\ > 4

PARKING

L —

12100
EUCLID AVE

UCPD

UNIVERSITY CIRCLE

UNIVERSITY
CIRCLE NC

10831 MAGNOLIA DRIVE

POLICE DEPARTMENT

STANDARD PARKING
UCI OPERATIONS
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LARGE SCALE PROJECT
CONSULTANTS FEE
$200,000
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SHAKER SQUARE

MEDIUM SCALE PROJECT
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Van Aken (south bound)
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SIGN TYPE KEY

¢ ¢ ¢ ¢ ¢

Entry Identification Signs

see exhibit A for fabrication/installation details

Parking Identification Signs

see exhibit B for fabrication/installation details

Parking Directional Signs

see exhibit C for fabrication/installation details

Parking Directional Signs

see exhibit D for fabrication/installation details

Parking Directional Signs

see exhibit E for fabrication/installation details

Pedestrian Directory Signs

see exhibit F for fabrication/installation details

Placemaking Banners

see exhibit G for fabrication/installation details
located on existing light poles

Right-of-Way

Property area
Pavement
Buildings

RTA/Public Property
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MEDIUM SCALE PROJECT

CONSULTANTS FEE
$75,000

FABRICATION/INSTALLATION
< S200,000
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GORDON SQUARE

SMALL SCALE PROJECT




' TRAILBLAZERS (14 LOCATIONS) Y 0DOT SIGNS (2 LOCATIONS, BY CLIENT)

" Dl toi - Shareway, Cievllan| ! JH . %
$24 : !

Thursday, April 21, 2011



Thursday, April 21, 2011



SMALL SCALE PROJECT

CONSULTANTS FEE
$25,000

FABRICATION/INSTALLATION
$50,000
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DON'T GO IT ALONE

The importance of the Steering Commitee
The role of Public Meetings
Keeping the Public Informed




Public engagement emerged as an iImportant elemant of any successful
community branding, wayfinging ana/or piacemaking project.

Respondents generally noted that public engagement for a Branding
process was minimal or absent but it was critical to the success of

a Wayfinding program. Public engagement tools included surveys,
community meetings, focus groups and group and individual interviews.
Othar methods included a design charatte, panel discussion, reception

and open house. The amount of public engagement variad widely and
seemed to be basaed onwhat “felt right™ for that downtown/organization.

Onty eignt respondents noted that their project invoived no public

engagement. All other communities discussed some type of engagement
process that took place, and as the results demonstrate, the processes

vary based upon project and community.

NO

10
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CASE STUDY
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CASE STUDY : DOWNTOWN LAKEWOOD

DOWNTOWN]
OLAW ODe
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DOWNTOWN LAKEWOOD: DIG DOWN = STYLE BOARD SURVEY

= DIAGNOSTIC TOOLS

Community Meeting
EGD Community Education
Personality Word Brainstorm
Style Board Survey

81% ol e
TRADITIONAL

“IF DOWNTOWN LAKEWOOD WERE A PERSON..."

authentic messy
charming tired
young at heart + old soul dirty
eclectic cramped
Business Owners Survey modern + traditional unnoticed

Community Survey
Color Test

= COLOR SURVEY : WHICH IS YOUR PREFERENCE?

Site Survey

PURPLE

—

33% 29% 27% DEDW N;(;\-NN '
Lo Y
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DOWNTOWN LAKEWOOD: BUILD UP

INSPIRATION

DOWNTOWN
sLAKEWOOD-

CONCEPT 1

Diamond-pattern
Perforated Metal

Headers j
/ Raised Arrow\

Diamond
/ Identity Element

:—‘L—‘u/ DN o
Public Public

o o] SRR
Library Library

Dimensional \

Diamond —— ———
\ Diamond \ \
\ Cut-Out

Mounted on Mounted on

Custom “Diamond Existing Pole Existing Pole

Cross-section” Pole

Raised Arrow

vehicular directional

@ chicular directionals
(trailblazer)

Diamond-pattern
[lluminated signface with perforated metal
dark backlit dimensional

letters

Opaque sign face with
illuminated letters

¥ Custom “Diamond

Cross-section” Pole

\ Optional Applied Diamond

“Welcome” Identity Element
Banner

@) entry/gateway

Diamond Identity
Element Bracket

PR}
LOT ©

Lot &
Post Office
Library

Additional
Parking

\ Custom “Diamond

Cross-section” Pole

parking directional

Diamond Identity
Element Bracket

Background Color
from identity
palette

Situation 1: Flag-Mounted Street Name Reflective
/ vinyl letters

Situation 2: Street Name Mounted to Crossbar

street name sign

A )
r
\— Mounted to

Existing Pole

parking ID

Alternate
Decorative

Changeable Brackets
Banner

G banners

2009 © STUDIO GRAPHIQUE, INC.
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DOWNTOWN LAKEWOOD:

FORWARD

GRAPHICS

TYPOGRAPHY

LINE SPACING

Downtown Lakewood Mark| rfeencedesion awings foruse

AN A

Arrow refeencedesign dawingsforuse

1234567890 H
| B s City Hall
)
,
90 COLOR & FINISHES
®
@ =
Sl e desion o for st © - ®

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

iermatoral

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Lines of Text =134 Gap et

TRACKING & KERNING

Aveie | Roman (ntemational TypeaceCorporation - o cont o)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

2% PARKING

Gopperplate | aring

W [ ar

122809

project_LWADO!

phase DESIGN INTENT revised | _exhibit

STUDIO GRAPHIQUE

3110 shaker square suite 01 cleveland, ahio 44120

Natali Ata, James Wilhelm
w Cathy Fromet

DOWNTOWN LAKEWOOD

of 265244750 signage & wayfinding program

TYPOGRAPHY, GRAPHICS & COLOR | 200000 i

€ Hospital
- Lake Erie

ot tscte bkt pted o
AC\NEZO,chd it ren ik

- Parking Garage

PARKING
A Hospital Garage

Ada VEHICULAR DIRECTIONAL
DETAIL (FRONT VIEW) | SCALE:1"="

Ada VEHICULAR DIRECTIONAL
DETAIL (SIDE VIEW) | SCALE: '=1"

AJa DIMENSIONAL LOGO
DETAIL | SCALE: "=1"

tpanted o ikchMO2DL

25 project LWAGO! Phase DESGNINTENT vevined | _exhibi
STUDIO GRAPHIQUE i Cosome DOWNTOWN LAKEWOOD VEHICULAR DIRECTIONAL e Ada-2
A0 shaker suare st 101 cleveland, ahi & g signage & wayfinding program elevation & details e i

29"

’— 61/2"

38340 o

18" 51/4"

L i

Lot A

‘LAKEWOOD:

261/2"

28"

C.2 PARKING IDENTIFICATION

DETAIL | SCALE: 1-1/2"=1'

4" 0D smooth steel pole painted
custom brown to match sign

31"

13/4"

Applied dimensional diamond logo element
with reflective white ‘L' (see detail on this sheet)

1" x 1" mount for offsetting diamond logo element

Tone-on-tone diamond pattern and border
printed directly to background face

11/4" applied bracket painted to match MP20162

Applied Avery Red Reflective A7816-R vinyl message
on painted face to match MP06390

3/4" applied bracket painted to match MP20162

Removable panel painted to match MP02770

Applied 3M Chocolate Brown Metallic 180C-239 vinyl
message horizontally and vertically centered on panel

11/4" applied bracket painted to match MP20162

Applied Avery White Reflective A7801-R vinyl letters
applied to background

Tone-on-tone diamond pattern and border
printed directly to background face

Alternate Parking ID message

"

73/4"

Pole cap painted to match MP20162

Bracket TBD as necessary by
fabricator per wind load requirements

| 1/8" i logo plaque
| G
"
] :F
3/4"
T 1"x2" aluminum stiffener channel
painted to match MP20162

1/8" aluminum message panel
/ (removable)
Set screw long enough to lock
message panel in place

sign face

Mounting screw for
bracket on back

1/8" aluminum background panel

Double sided sign

Bracket painted to match
M020162, attached with
screws on back and slots
to allow for removal of

81/2“/\ /\8 12"

31/4"

—
11/4" 11/4" 4_|

Graphic decal applied to cut metal
piece with applied reflective vinyl “L"
(Artwork to be supplied by designer)

C.2 DIMENSIONAL LOGO
DETAIL | SCALE: 1"=1'

Decorative cast aluminium
base to match base on
Gateway sign (see C1-)

sLAKEWODOD-

90"

TBObYy A Direct burial drilled or spread
fabricator —ATT footing foundation. Provide
a1 appropriate design based on

underground utilities.

C.2 PARKING IDENTIFICATION
ELEVATION | SCALE: 1/4"=1'

81/4"

;;Kauﬁnannl

- Park

C.2 PARKING IDENTIFICATION
DETAIL (SIDE) | SCALE: 1-1/2"=1"

NOT FOR CONSTRUCTION

fabrication and installation methods.

These drawings and notes are for the sole purpose of expressing visual
design intent and are not intended for actual fabrication purposes. Sign
Contractor accepts total responsibility for final material selection,

Electronic files are not construction documents and cannot be relied upon as
identical to construction documents because of changes or errors induced
by translation, transmission, or alterations while under the control of others.
Use of information contained in the electronic files is at the user's sole risk
and without liability to Design Professional and its consultants.

Refer to provided performance specifications for details on designer
expectations of Fabricator and fabrication process.

Copyright © 2009 Studio Graphique, Inc.

All rights reserved.

date 1215.09

STUDIO GRAPHIQUE
13110 shaker square suite 101

cleveland, ohio 44120

contact

Natalie Ata, James Wilhelm
pm/review  Cathy Fromet

design

tel 216-921-0750

project  LWAQO!

DOWNTOWN LAKEWOOD

asignage & wayfinding program

phase DESIGN INTENT

PARKING IDENTIFICATION

elevation & details

revised exhibit
00.00.00

00.00.00 C.2
0000.00
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DOWNTOWN LAKEWOOD: MOVE FORWARD

Detroit Ave 4

€ Hospital
- Lake Erie
A Hospital Garage
= Parking Garage

*LAIQ/V/DDD*

Parking Garage

0I

=) .
DQWNTOWN
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CASE STUDY
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CASE STUDY : SHAKER SQUARE

mght and day




SHAKER SQUARE: DIG DOWN

[:] Existing Restaurant
[:] Proposed Restaurant
(] existing Retail
[:] Proposed Retail L
[: Existing Cinema '! R | 7/;.,
Proposed Entertainment "1 F g;nr-r ’ v; 'r"l: ;

E Proposed Grocery : -

GSI Architects

Shaker Square: Lease Plan

LoflAL

bullding the city

Shaker Square: Sculpture Garden

GSI1 Architects

[onlAl

building the city
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SHAKER SQUARE: DIG DOWN
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SHAKER SQUARE: BUILD UP

i W

e — @ South Lot

Dave's Market
Shaker Cinema = P
. North Lot North Lot ~
CVS/pharmac
shaker e L
SCUARE Sergio's Sarava Sergio’s Sarava

shaker
SCUARE
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SHAKER SQUARE: MOVE FORWARD

5478 L@l’
(OUARE

vight and day

4 B RS
3 *
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SHAKER SQUARE: MOVE FORWARD

skaker

2009

SUM
‘MER

CON
SERIES

AT SHAKER SQUARE

DESIGN BY E STUDIO GRAPHmUE

sPonsorep BY: The Shaker Square Merchants Association

S h a L<e r Saturday Evenings 6 — 9 pm

S@ U A R E FREE ADMISSION - bring your chairs and

blankets to sit on the lawn, or enjoy the music
nig htandda y from one of our many restaurants’ outdoor patios!
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www.designwithdirection.com/heritageohio
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http://www.designwithdirection.com/heritageohio
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