Design Review in a “You Can’t Tell Me What To
Do With My Property” World
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HLFI Network

Headquarters plus
5 Regional Offices and

4 Field Offices
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Community Assistance Program

* Provide consultation and staff support for
historic preservation commissions and
design review districts.

INDIANA LANDMARKS



Education:

Forum
The Alliance Review
NAPC-L, our member Listserv

Technical assistance and research
library

Education + Advocacy + Training



Advocacy:

National partners in Washington,
D.C.

Preservation Advocacy Week

A voice for local commissions at
the federal level

Education + Advocacy + Training



Training:
CAMP

Speakers Bureau

National Trust Conference

Education + Advocacy + Training
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STOPPING
ANY
TIME
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The design police — not a helpful perception for
your design review process or vision......



ead group
Involve the public

-




ldentify your historic buildings and districts

Create a
ranking and
catalogue
known
resources
about the
building




Build understanding/appreciation

 Charrette




Economic Benefits of Historic

Preservation
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Craft draft guidelines

How specific do guidelines get?

*Guidelines should be created with input from the owners of the
proposed district

*Should not be advisory — you either have to play fair or not at all

*Guidelines should address all aspects of the built environment.
Anything visible from the public way is the general term used.

*Yes landscaping may be reviewed if desired

*Must be user friendly




“Our hobby 1s finding old, mn—dowh Victorian houses and levelling them.”
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The vision for
the district
shouldn’t be a
secret.

Q Sssssshhhh. ..
- e




Y
@)
o
=
©
)

m

V)
-
e
=
@N
)
O
bl
()]
O

<L
=
<
o
=



















Set Expectations

* Not museums — living, active commercial districts

* Process, timeframes, application expectations (what to submit, where
to submit, dates for submission)
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Invest In Relationships

« Service Club talks

Merchant association meetings
Building Department/City Inspector
Sign Shops

Building Owners










Create and Share the Vision

« Guidelines — graphic

« Written in plain English and are eas
to understand. Avoid jargon

« Focus on the important

* Authentic




Tell the Story

Design Workshops

Window Workshops

Archi-treasurer hunts

Walking Tours

Realtor training




Engage in a professional manner

* Not personal
« Listen first to understand then work to bridge gaps in

understanding about the vision
« Work to understand what the building owner is trying to
achieve — find solutions that attempt to meet that plan

within the vision for the area.

ARE YoU

LISTENING?
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© Original Artist .
Reproduction rights obta'inableffro
wwwy. Cartoonstock.com " e

"He was quite a double glazing salesman!"
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Oowntown Research &
Dovelapmert Cantar

NEWSLETTERS

Onretaown hbea
Eachastgwn

Ouwwtvwn Promotion
Reporter

Dowmown Diges!

BOOKS AND|
REPORTS

PERSPECTIVES
ARTICLES

PRESS ROOM

http://www.downtowndevelopment.com/downtown research and

—n
Home | Contect Us | Servke Gomer | Rasdortas | About g . ) hams. |

Hame

Downtown Books and Reports

Pracseal hos-10 Womation on key 10PICS in Sowntonn IR iz aton sach a6
erking Mansgement. Lusiness improvemant SSnicts unding dowown
promotionn businsss chsiwing Gately wnd securlly shaal Qraphics. and more

Quick Links
[ e and Pre ans + Dusigh « Economis
Develogment - Executive Rapons « Makatng and Framoetian - Parking

Committee Member Handbooks and Presentations

Handt

Sl Board Members Handbook (Pags)
Davalopging 3 managamant taam 200 program that & el
stnuchred. well fnded, snd commitied 10 the futline is the
only way o sustain e revitalization efiort
Tell e more

Sign up now!

E-Newsletter

development center books.php



http://www.downtowndevelopment.com/downtown_research_and_development_center_books.php
http://www.downtowndevelopment.com/downtown_research_and_development_center_books.php
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About Us Education & Training Advocacy Forum 2012 Resources & Links Join Contact

Online Design Guidelines

The following links provide direct access to the .pdf document or the mairi page of each local junsdiction’s historic preservation commission, Titles and verbiage may
vary from “historic guidelines” to “historic district requlations.” If you find an inactive link. please email us at napc@uga.edu and let us know.

Select Below to Jump to a Specific State

AK Too
Juneau

AL Top
Huntsville

E ‘ | o E_‘w”l . T D)

http://napc.uga.edu/resources-links/
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INDIANA LANDMARKS

574-232-4534

tzeiger(@indianalandmarks.org

www.indianalandmarks.org

http:/ /www.facebook.com/Indianal.andmarks

@IndLmrksNorth


mailto:tzeiger@indianalandmarks.org
http://www.indianalandmarks.org/
http://www.facebook.com/IndianaLandmarks
http://www.facebook.com/IndianaLandmarks

